
 

Director of Product Usage   Dodge Construction Network  2015 to 2021 

   

• Led Product & Performance Marketing Teams  
for TheBlueBook Network, acquired by Dodge 

• Set corporate Marketing strategy and oversaw 
all initiatives-Paid Media, Social, SEO, etc. 

• Directed Product Marketing strategy 

• Product testing, positioning, messaging & branding 

• Directed UI/UX improvements to optimize  
user engagement and product usage 

• Provided company-wide Marketing leadership,  
facilitated inter-dept communications. 

Head of Search Marketing    Digital Commerce Agency      2009 to 2013  

    

• Optimized cost performance for all Search  
Marketing programs and projects 

• Developed internal tools, methodologies, 
and processes to improve workflows 

• Developed, and oversaw implementation of client 
search marketing strategies for SEO and SEM 

• Fostered relationships with agency clients,  
representatives and vendors  
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RUSSELL WINSLOW  

PROFESSIONAL EXPERIENCE 

CORE COMPETENCIES 
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➢ Growth Hacking 

➢ Revenue Creation 

➢ Demand Generation  

➢ Product Elevation 

➢ Digital Transformation  

➢ E-Commerce / E-Business 

➢ Startup Development 

➢ New Markets + Launches 

➢ Predictive AI / Data Science 

Digital Strategy Leader / Growth Expert, 20+ years leveraging the internet to create and grow revenue in 

the digital age. Experienced operator, problem solver and forward thinker, a specialist in digital goods + 

services with vast expertise to develop, manage, optimize and grow digital properties. Both teacher &  

student of product strategy, marketing, e-commerce and infrastructure. A force for innovation, adept in 

all major aspects of digital, backed by a strong record of driving positive business outcomes.  

SVP Digital Ventures    AlienLab.io Studios            2021 to Present 

• Lead Digital Ventures business unit, made up of  
3 x 5-15 person teams who build & grow startups 

• Responsible for guidance, oversight and the 
execution of digital strategy across portfolio 

• Identify startup opportunities, field pitches, 
business plans, partnership agreements 

• Formulate new ideas, direct R&D experiments, 
develop / execute go-to-market strategies 

• Oversee roadmaps, brand positioning,  
product market fit, KPIs, success metrics 

• Implement operational excellencies/efficiencies  

• Optimize workflow / budgets / scale resources 

• Strategically unlock technology and unleash  
teams to deliver big wins. 

• Effectively communicate strategy across 
the organization, to vendors / partners 

EDUCATION 
Marketing & E-Business    Towson University    2003 to 2005

Information Systems    Fairfield University    2000 to 2003

interactive resume -> RussellWinslow.com 
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EARLY EXPERIENCE (2000—2008)
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➢ Built & operated a successful digital agency and IT services company (webrulon.com) 

➢ Digital strategy consultant, oversaw development process for over 100+ digital experiences 

➢ Developed the once popular, MySpace web browser software (SocialBrowsr.com) 

➢ Co-Founded network of 22 US college-based, early-era social networking sites (ULifeNetwork.com) 

RECOMENDATIONS 

RUSSELL WINSLOW  interactive resume -> RussellWinslow.com 

INTERESTED? My story continues online @ RussellWinslow.com
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